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1. Executive Summary

The City of Arlingtoand the Arlington Arts Council hadkeveloped this Strategic Plan to guide the

Public Art Program in Arlington. Tifkan describes existing public art programs and outlines the future
direction for Public Art in Arlington including existing and new funding optibims. plan does not

include the performing artsA goal of the plan is to distribute public art throughdiué City, not only in

the downtown corridor Potential areas include public spaces in neighborhoods, in manufacturing areas,
and in commercial area$iteintegrated artwill provide for the incorporation of public art in public and
private construction.

This plardescribesthe overall goals as well as the following actions:

1 Adopt an ordinanceesignatinglO percent of onstruction sales tato public artprogramwith a
carry-over budget from year to year.

1 Include siteintegrated art in public projects

1 Encourage siténtegrated art in private construction projects

1 Supportneighborhood visual improvements with public art.

9 Discontinue theordinanceallocatingone percent of cost of city construction projects, excluding
projectsinvolving city publicoads, water, wastewater and stormwataranagementand,

airport airfield or airport lease related structures

1 Develop guidelineand an administrative process for the implementation of public art in
substantial public and private projects.

The Arlingtm Pubic Art Committee will use thidgn as a guide for new endeavors and program goals.
The plan is alsan educational document to help the City of Arlington officials, private property owners
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2. Why Public Art Matters

Reasons Why Public Art Matters
Sourcewww.americansforthearts.org

Art in public spaceselebrate ouristory and culture. It reflects and reveals our sogienhances

meaning in our civic spaces, and adds uniqueness to our communities. Public art humanizes the built
environment. It provides an intersection between past, present, and future; between disciplines and
ideas. Public art matters because our comities gain cultural, social, and economic value through
public art.

1 Economic Growth and SustainabiliBubic art contributes toward sustainable economic growth
by enhancing the quality of the community experien@usinesses want to locate in
communities that are unique and attractive.

1 Attachment and Cultural IdentityPublic art diectly influences how peopleonnect wit a place.
 SAGKSGAOE &dzLlLi2 NI (i KeSideh§ feeCaPpiciated Bl yaluddii @ | yR Y|
Aesthetics is one of the top threeasonswhy residents attach themselves to a community.

9 Artists as Contributord®?roviding a public art ecosystem supports artists and other creatives by
validating them as important contributors to the community. Artists are highly entrepreneurial.

Theyare 3.5 times more likely than the total U.S. work force to beemiployed.

9 Social Cohesion and Cultural Understandifuplic art provides a visualeohanism for
understandingcultures and perspectives, reinforcing social connectivity with others. $even
three percentof Amek O ya | INBS (YKS (dzyURSNEBFINIyaR @KIKESINI O dzf { «

1 Public Health and BelonginBublic art addresses plic healthby reducing stress, providing a
sense of belongindPublic art is noted as slowing pedestrians daw enjoy their space and
providing a positive impact on mood.
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http://www.americansforthearts.org/
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History

Arlington is a classic Northwest town with logging and dairy
historyin the Cascade Foothills on the Stillaguanisver,which
is transforming into a modern small cityArlington ishost to a
large public art collectiowith over 50 pieces The first
installationof deliberate public artvas the construction of the
I SYGSyyAlLft tIEN] AY wmpydp (2
Centennial.Artist Charlie Bigger designed and implemented t
fountain anda mosaic walmade with tiles painted by local

school childrenThe fountain design represents an aerial view '

the Stillaguamish Valley. Tkheentennial Parkroject was led by
MayorMargaret

Larson and volunteers.

In 1989 regional efforts
began to transform the inactive railway frotine City of
Snohomish tahe Skagit County border into the Centennial

¢CNIAfd ¢KS FANRG AaAE YAfSa 4SNB
downtown section was eapletedin 2000.
1'da GKS I NIAy3d2z2y O2YYdzyArde LAYy
in 2003, a committee was formed and the City offered
Centennial Park Fountain T dZy' I‘Q A y 3 T2NJ LINR 2 S C) l:l é l.,] 2 C) 2YY S Y2
The art committee consisted of Jean Olson, Virginia Hatch,
and Sarah Arney, whimundedthe Arlington Arts Council in 2004. Sculptures on loan were installed on
the Centennial Trail for the 2003 celebration. Murals were commissioned from Harry Engstrom, local
artist, for the Olympic Ave hill, the back of the bawlialley, and the train mural (back of current Action
Sports 340 N Olympic Aye100plywood cows painted by the community wedesplayedn afield by
Interstate 5.
During NX Ay3d2yQa
Centennial Celebration,
the Arlington Ars Council
created an annal
fundraising eventThe
aCrHftf Ayd2 ! NI ! dz

Cows of Arlington Display

raises abou$6,000 to
$10,000each year to
purchase public art.



The City often matched the amount raised paidfor the installation and maintenaec Over the last 16
years B pieces of public ahave been installed in Arlingtdsy efforts of the Arlington Arts Councilhe
selected art ties in with the nature, culture and history of Arlington exstiallationshave been primarily
located2 Y G KS [/ SYyGSyyAlf ¢ NI A frombted a©aNBitisin Sctiviityy & | NI

TtV . .
L= | The art selection process includes

recommendation from the AgCouncil, review

. by City staff and Public Art Committee, review
and recommendation by Park, Arts and
Recreation Commissioandfinal approval by
City Council Some projects includegicall for art
and commissioning of art piecegectly by the
City for specific locations.

In 2007, the City adopted an ordinance that
called for a onegpercent funding from City construction projects of at least $25,000 talloeated to
the Arlington Arts Fund. This excluded projects that are public works including, roads, water,
wastewater, stormwater, airport airfield or airport lease structures, and other grant reffateding. No
transfershave been made into this fund.

Now

Recognizing the value of the art collectionetCity of Arlingtonthe Mayor and City Councénd the
community recognizes the value of this art collection and the importance of publit®\égtalso
recognize the economic and sendeptace benefitof public art and how art plays into redevelopment,
cityscape improvements, and future development in Arlington.

To further theseefforts to improve the City of Arlington as a unique town with an artistic identity where

residents are pyud and bonded tahe community, his plan establishes new direction for theart

program, including proposefiinding sources, sitintegrated art, and public/private partnerships & G Q &

plan for integratng art into public places ithe entire community.

Mission: To build a unique community and regional
identity throughart andusepublic art as a todior
sustainable growth.
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4. Definition of Public Art

The following is a definition of public art as used by this plan.

Public art or art in public placesdsfined in its broadest sense, is any original creation of visual art that
is:

Acquired with public money

Acquired with a combination of public/private funding

Donated or loanedtothe Ciya LJdzof A O F NI LINRE IANJI Y

Privately sponsored artwork that is located publicly owned land

Public art may also be artwork that is created or displayed orafe property to be viewed by

the general public.

=A =4 =4 =8 =4

Examples of public art include, but are not limited to:

Paintings of all media, including bothnaible and permagntly affixed vorks such as murals
Sculptures of any form and in any material or combination of materials. Including: statues,
monuments, fountains, arches, or any other structures intended for ornamentation or
commemoration

Qafts and folk art work nicluding glass, wood, metals, mosaietc.

Siteintegrated artwork created blandscape designers or artists, includintggration of
natural and maAamade materials, functional art pieces, and siteegrated piecesuch as
building features, gates, streatifniture and paving materials.

T
T
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It is increasingly accepted that artwork and public landscape do not have to be separate ideas, but
N} G§KSNJ 6KS8 Oly 0S RSOSt2LBNISEANZYISRAYNSEENWEKEIRKOD
as:

Using creativer interesting materials and patterns in the pavingafewalks
Creating unique and interestirgenches

Redesigring of a gatefence, or playground equipment

Incorporating atist designed lighting, handrails, windows or doors

= =4 =4 =4

Public artcreates lastingmpressions on those who experience it andkes Arlingtora distinctive
memorabletown.

Siteintegrated art is not limited to public projects. With this plan, the opportunity exists to have private
landowners create unique and memorable streetscaperowpments, landmark features, or other art
projects on private property that is adjacent to public spaces.



5. Goals and Objectives

This Strategic Plan fBtublicArt provides a semgonsistent finding source for public art iarlington by

designatingl0 percent of construction sales téxthe public art fundor developing and redeveloping

NI Ay3dz2yQa Lzt A0 aLlk O0Sa gAGK FGdSyaaz2y (2 dzyAldz
The following list of goals and objectives deige the guiding ideals forRublic ArtProgam forthe City

of Arlington These polices should be referred to whmmrsuing public art projects throughout the City

and when making decisions about program direction.

GOAL 1Create a funding sourder art to enhance the economic vitality of thetZby improving public
spaces in general and the pestrian landscape in particular.

w Objective 1.1Adopt a 10 percent of constructicalestax for art ordinance that requires
budget allocated to a public art fund

GOAL 2Integrate the creative workfaartists into publiand private projects témprove theNS &8 A RSy (1 & Q
I YR @ kxperiéngeNdidhe economic vitality of tkitythrough the enhancement of public spaces

w Obijective 2.1Provide siteintegrated art withinpublicprojects including, buhot limited to
streetscape park, and facility improvements.

w Objective 2.2Encourage private property owners to include public art in the redevelopment
and developmenbf properties throughout the City.

w Obective 2.3 Identify logical locations and s@tdor landmark art features, large monuments,
fountains, and plazas within th@ity.

GOAL 3 Develop and implement a plan to create a visually and functionally superior environment
throughartF 2 NJ | NI Ay3d2yQa. NBaiARSyida yR GAaiildz2NE

w Objective3.1l: Ehcourage the siting of public art pieces throughout Gay of Arlingtoron both
public and private lands.

w Obijective 3.2: Develop short and long range project plan.

w Objective3.2 Seek public art projects that reference thatural, historical andinique claracter
of the Cityand region.

w Objective 3.3: Bperse art into all areas of Arlington, not limited to downtown.

w Objective 3.4: Support neighborhood visual improvements through public art with funding.



6. Site-Integrated Art

This section describesdtopportunities for promoting public art iArlingtonincluding siteintegrated
art.

The aesthetic character of the built environment is largely shaped by necessity. Incredsinglyer,
visionary planners, landowners, developas;hiects, governmehagencies, tourism boards, and
community associations are recognizing and seizing opportunities to enhance and redevelop the
aesthetic character of public places. Artistic elements incorporated in the design of gdnties
enhance functional spaces withn, whimsy and interest.

This Strategic Plan focuses thablic Arfprogram on the creation

of special environmentOtherwise known as "plaemaking,"

ud and strong bira 5 this approach igonsistent with national trends in public art
tasty salmon Termed siteintegrated public &, it incorporates the use of art in

st food” dinner ; . " .
ther Broyles, 2014 : ! common everyday public improvements. Sitéegrated art is the

process of integrating creative and artful features into such things
as paving, sidewalks, public benches, lampposts, gates, and
landscape features. For exarapinstead of paving a sidewalk

with concrete, theCitymight vary the paving materials in terms of textures and coleasy pattern of
pavers and introducedesigns in the pavement

67th Avenue Plaza

Examples of Site Integrated Art

1. Paving
The Citycontinuallyupgradesandrepaves and createsidewalks, plaza spaces, 8
andstreets throughoutArlington. e introductionof artworkin the =
pavementuse ofvariedpavingmaterials, coloandtexture are simplewaysto
createa speciafeelingabout our environment without thevertical space
commonly needed fosculpture Becausehe climateand traffic are so
destructiveto hardscapesurfacingintegratedart pavingrequiresrigorous
material selectiorand thoughtful application

Possible areas of focus: Pedestrian crosssigs,risers, major intersections “First Street Crosswalk
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2. Walls and Fenceand Railings

Retaining walls are common featurescities including cast concrete walls,
concrete block walls and rock fagade walls. Optionstroduce artistic
methodsincludemosaic, creative painting, staining, sandblasting, murals,
sculptural concreteChainlinkfencesand other fences present opportity for
the PublicArt programto work with local school children or artists to create
playful designs and artwork dencesthat are ordinarily sterile or industrial
Railings can be enhaed through creative treatment dfalconies, stair :
handrails, bridg railingsandretaining wall railings. 67th Ave Retaining Wall

Example artistic railing Example retaining wall

3. Trailsand Complete Streets

Arlington adopted the Complete Streets Program in 2018 tc Centennial Trail Mile Marker
address the needs of all users in traffic corridors, thus i i :
providing for a longange plan for additional trails. The city
already has several muitise trailst the Centennial Trail,
Airport Boulevard and Arlington Valley Road trails, and seve
walking paths through natural areas andrks. Tere is
potential toenhance the traisystan by linking various
segments, andite City has the opportunity to add uniquenesg
and quality to the experience of trail users with creative trail §
markers and signage. This could be done with directional : L
markings etched in stone or interesting pavpajterns that provide a clear dlrectlon of travel to
destinations within the City.

4. Seating
Seating provides places for people to pause, rest, gather and take in theQytins include
artistically-inspired seating that is compatible with the natural
setting or the business environmenteBchescan beunique,
memorable, ad even whimsical. Possible locations include
Arlington neighborhoods, business areas, puplizas and parks,
bus stopsalong recreational paths and at trailheads.

Baker Memorial Bench Legion Park
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5. Utilities and Street Furnishing3rashcans electric transformer
boxestree gratesand manhole covers are all
partofthe/ A G & 2 F infrasfuktyfe i 2
These utilities are conceived of as purely
functional and their visual impact is often
obtrusive Artists ad designers can help rethink
and redesign streetscapes and utility facilities &
they are replaced or upgraded to help conceal
accentuate these elements.

. : | Possible areas of focuBus stopstrash cans
Example of wrapped uility bos tr.ansforme_r andraffic Iight_switching boxes
bike rackslight poles and fixturesmanhole
covers

Example decorative drains

6. Parks andRecreation
Facilities for recreation should embody a playful spirit. Artists should participate in the design of new
areas and play equipment, as well as create elements to enhance eXatiliges.
Possible areas and opportunities of foc8kateboard Park, pagignage, fencing and retaining walls.

7. Landmarks andateways

Landmarksepresenta significant architectural element that visitaran identify with Landmarks signify

important points of entry, turning points, and criticaltersections in the pedestrian network.
Landmarks also identify
destinations and serve as
visualreference points.
Landmarks and portals are
integral to an overall
wayfinding system. People
tend to think d landmark
features as buildings and
structures, but they can also
include plazas,
intersections, fountains,

works of art,bridges,and unique natural featuresSite integrated art can help creak@ndmark features

by creating unigue spaces and buildingphavements that people are able to easily identify and
remember.

8. Signage and Locators
Gateway signage, ayfindingsignage, street signageeighborhood and business area signdgeator
maps and landmarks are required to help people navigate a kitggrated art elements can be a part
of an effective and whimsical orientation prograifhese elements range from sculptural sigriders
and trail markers to artistic gateways and monuments that become significant landmarks
Possible areas of focus: Impantantersections, trail markers, wayfinding signs, rowmbdouts, park
signage and neighborhood signage
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